E Master’s Programs

PURDUE Marketing

UNIVERSITY

Mitch Daniels School of Business

AVERAGE PROFESSIONAL

GLOBAL CLASS PROFILE

WORK EXPERIENCE

DOMESTIC INTERNATIONAL
3 YEARS » California » Brazil
« Indiana » China
= Michigan « Colombia
» Pennsylvania « India
UNDERGRADUATE INSTITUTIONS e, PN
_ _ _ _ « Sri Lanka
« Amity University (India) . Taiwan
« Clemson University
« CMR Institute of Technology UNDERGRADUATE MAJORS _
- Kristu Jayanti College = Agriculture - English
- National Taiwan Normal University - Business Management - Finance
- National University of Sciences and « Communications « International Business
Technology « Computer Science « Marketing
- Purdue University . Data Science - Political Science
- St. Xavier’s College (Calcutta) . Digital Marketing - Psychology
= University of Delhi » Economics - Public Relations & Strategic

« University of Miami (FL) - Electrical Engineering Communications
« University of Tennessee Knoxville - UX Design

AVERAGE GPA

G ﬁhe MS Marketing program

3.5 ‘ has a small, close-knit cohort,
' which helps students get to
' know each other and allows

MORE INFORMATION

YUJTIE

. W A N G
Meet Online with a Program Specialist MS Marketing ‘26

purdue.university/msm-info

Information compiled from recent cohorts.

June 2026


http://purdue.university/msm-info
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